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	Position Title:
	Brand Marketing Specialist 
	Date:
	July 2026

	Location:
	Support Hub
	Reports to:
	Head of Marketing

	


	Who we are – Starbucks NZ: 

Our Mission; To be the premier purveyor of the finest coffee in the world, inspiring and nurturing the human spirit – one person, one cup and one neighbourhood at the time. 

From the beginning, Starbucks set out to be a different kind of company. One that not only celebrated coffee but also connection. We are a neighbourhood gathering place, a part of your daily routine. Get to know us and you will see: we are so much more than what we brew. We call our employees partners because we are all partners in shared success. We are known to develop and support partners who are guided by the passion of providing service to others. We make sure everything we do is through the lens of humanity—from our commitment to the highest-quality coffee in the world, to the way we engage with our customers and communities to do business responsibly.


	Why you’ll love this role: 
This is a fast-paced, hands-on brand marketing role at the centre of how Starbucks New Zealand brings campaigns, beverages, promotions and customer moments to life.
You will play a key role in delivering the marketing calendar across in-store, social media, content, store communications, collateral and campaign rollout. From seasonal beverage launches and food promotions to store openings, social content, influencer support and local store execution, you will help ensure every campaign is delivered accurately, consistently and with strong brand impact.
This role suits someone who loves bringing ideas to life, enjoys pace and detail, and is just as comfortable briefing a designer, reviewing store collateral, building a social calendar, coordinating a content shoot or helping prepare campaign materials for stores.
This is not a purely strategic role. It is a practical, creative and highly organised marketing role for someone who can own the detail and deliver work at pace.
Why this role matters: 
Starbucks NZ launches approximately seven seasonal limited-time beverages, along side core beverage launches, food promotions, Sparks activity, store openings and local campaign moments.
The Senior Brand Marketing Specialist ensures these campaigns show up clearly and consistently across instore and social media. How we show up has commercial value, strong creative, clear messaging and consistent execution help customers notice, understand and engage with our campaigns, giving them more reasons to visit.
This role combines creativity, operational discipline, social media understanding and attention to detail to drive customer engagement, campaign visibility, store execution and brand consistency.

	What you’ll deliver in this role:

	Campaign and seasonal launch execution (30%)
· Support the delivery of the marketing calendar across seasonal campaigns, LTO beverages, food promotions, merchandise, core launches, Sparks activity and brand moments.
· Coordinate campaign rollout requirements across in-store print, digital screens and social media. 
· Build and maintain campaign timelines, asset lists, launch checklists and approval trackers.
· Ensure campaigns are delivered accurately, on time and aligned with Starbucks brand standards.
· Partner with the Digital Marketing Specialist to ensure CRM, app, website and e-commerce activity are aligned.
· Support post-campaign reviews by gathering store feedback, social insights, campaign learnings and execution watch-outs.
In-store marketing and store rollout (30%)
· Own the coordination and execution of in-store marketing collateral and campaign materials.
· Manage rollout requirements for:
· Menu boards
· Food tags
· Digital screens instore & DT
· Counter cards
· Window decals
· Store opening materials
· Promotional signage
· Siren’s Eye / store layout requirements
· Local store marketing assets
· Brief designers, printers and suppliers, ensuring all assets are accurate, approved and delivered on time.
· Review artwork carefully for product names, pricing, dates, terms, imagery, spelling, legal requirements and brand consistency.
· Work closely with Operations and Store to ensure campaign mechanics, collateral placement and execution requirements are clear.
Social media and content (25%)
· Own the organic social media content calendar across Starbucks NZ channels, including Instagram, Facebook, TikTok. 
· Plan, create and schedule social content that supports seasonal campaigns, product launches, food promotions, brand storytelling, store openings, loyalty moments and local relevance. 
· Create social content using a combination of local content, in-store moments, product photography, video, user-generated content and Starbucks Asia Pacific assets where relevant. 
· Adapt Starbucks Asia Pacific content for the New Zealand market, ensuring it feels locally relevant, on brand and aligned to campaign objectives. 
· Write social captions, coordinate content requirements and ensure posts are accurate, engaging and aligned to the wider marketing calendar. 
· Work with external designers, when additional social design support is required. 
· Monitor social performance, engagement, reach, content themes and customer response, using insights to improve future content. 
· Prepare simple social media performance updates and campaign content reports, highlighting what worked, what did not, and recommendations for future activity. 
· Identify opportunities for reactive, local and culturally relevant content that feels true to Starbucks NZ. 
· Support basic community management by escalating customer questions, risks or issues where needed.
Creative production and asset management (10%)
· Prepare clear creative briefs for campaign assets, social content, photography, video, print and digital adaptations.
· Coordinate asset development with internal teams, agencies, freelancers, designers, printers and production partners.
· Manage version control and ensure final assets are saved, organised and easy to access.
· Maintain an organised campaign asset library, including final artwork, source files, photography, videos, social assets and store collateral.
· Ensure global and regional Starbucks assets are adapted locally with accuracy, relevance and brand consistency.
Influencer and event support (5%)
· Support influencer activity by coordinating product drops, campaign packs, briefing notes, dispatches and content requirements.
· Help identify creators who align with Starbucks NZ’s brand, audience and campaign objectives.
· Support store launches, events, media moments and brand activations where required.
· Coordinate event materials, signage, samples, product packs and campaign assets.
· Bring a team-first mindset and be willing to support hands-on activity such as packing boxes, preparing launch kits or helping on site when needed.
Store communication and cross-functional coordination
· Work closely with operations, store teams, agencies and suppliers to deliver campaigns smoothly.
· Translate campaign plans into clear and practical store-facing communications.
· Ensure store teams understand launch dates, promotional mechanics, collateral placement, customer messaging and campaign priorities.
· Stay calm and organised in a high-speed environment with competing deadlines, last-minute changes and multiple stakeholders.

	What you’ll bring to the role:

	· 3+ years’ experience in brand marketing, campaign coordination, social media, retail marketing or marketing communications, ideally in retail, QSR, hospitality, FMCG or a high-volume consumer brand.
· Strong hands-on campaign execution experience, with the ability to manage multiple launches or projects at the same time.
· Experience managing in-store collateral, print production, digital screen assets, campaign toolkits or retail marketing rollouts.
· Strong understanding of social media content planning, caption writing, community trends and platform best practice.
· Good creative judgement and confidence briefing designers, photographers, creators, printers and suppliers.
· Excellent attention to detail across copy, pricing, dates, product names, artwork, campaign mechanics and store instructions.
· Strong project management skills and the ability to keep work moving across multiple stakeholders.
· Clear written communication skills, especially for store communications, briefs and campaign updates.
· A good understanding of how brand, social, in-store and digital touchpoints work together to drive customer engagement and visits.
· A proactive, flexible and hands-on approach, with the willingness to support outside the core remit when needed.
· A calm professional approach under pressure and commitment to upholding Starbucks values and Tahua Group standards.
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